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Language is and will remain a critical component of business performance in a global environment.”
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— Oded Shenkar, Ford Motor Company Chair in Global Business Management, Fisher College of Business,
The Ohio State University, US

‘The authors’ analysis of the multilingual reality of global business expansion is consistent with my experience
as chairman of a global company. Although the book has been written by academics, the writing style is clear FOLLOW US!
and direct, making it an accessible and enjoyable read for anyone in the business community who is interested
in the way language impacts business performance. | am happy to recommend it
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Language permeates every facet of international business in the 21st century. However, being aware of this
multilingual reality is not enough. This book presents a case for recognizing and appreciating the importance

of language, its multifaceted role and the range of effects it may have on internationalizing firms. BUSINESS &
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Responding to the growing interest in the role of language in international business, this book presents
language as a critical management challenge for the internationalizing firm. Several perspectives are explored,
including the individual, the firm and the broader society in which language use is embedded. Empirical
examples of language roles are identified through examining human resource management, international
marketing and foreign operation modes and networks in business. Language in International Business reveals
a fresh understanding of the complexity of the multilingual reality that internationalizing firms face.
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